Cneuudmkaumja npeameTa 3a KbUry NpegmeTa

Ctyaujcku nporpam

EnekTpoTexHuka 1 padyyHapcTBO

M36opHO nogpyyje (moayn)

Ynpasrbatbe cuctemmma

Bpcta 1 HUBoO ctyamja

OcHoBHe akafieMcke cTtyanje

HasuB npeamera

VHXXeHepCKO Npefy3eTHULITBO

HacTtaBHUK (3a npeaaBama)

Mwunojkosuh T. Mapko

HacTaBHuK/capagHuK (3a Bex6e)

Cnacuh 1. Mvogpar

HacrtaBHuk/capagHuk (3a JOH)
Bpoj ECINB 3|Cratyc npeamera (06aBesnn/uzbopHm)  [1360pHn
Ycnos
Yno3HaBake ca KOHLENTOM NMpeay3eTHULTBA, Ha NyTy O4 MHBEHUM]je, MPEKO MOCMOBHOr Moaena, Ao
Uwrs CcTBapara TPXXULLHOT MPOoM3BOAA. YNO3HaBake ca NocTynuumMa 3alliTuTe MHTENEKTyarnHe CBOjMHE U
npegmMeTa |npujaBe naTteHTa.
HakoH ogpxaHor kypca, cTyaeHTu he ctehn ocHoBHa 3Hara 0 TOMe Kako of, ogabpaHe MHXerepcke
naeje, Ha OCHOBY pa3BUWjeHOr NMOCOBHOI Moaena, ocHoBaTy start-up komnanujy. CTyaeHTn he HayunTm
Kako ga Ha ogroBapajyhm HaumH npes3eHTyjy cBoje naeje n obes3dene HEONXoOHO PMHAHCMpaHsE.
Ucxon Takohe, cTygeHTn he 6MTM ynosHaTy ca npernegaBawem NaTeHTHUX 6a3a u Ha4MHOM MOoAHOLLEHA
npeameTa |naTeHTHe npujaee.

Capgpxaj npegmera

MHoBsauuje. ®ase y npouecy nHoBauumje. AKTUBHOCTM OpUjeHTUCaHe Ka nNpoLiecy passoja Npounssoaa.
UcTpaxunearme TpxuwTa. Pa3soj nocnosHor mogena (Kynum n npeanoxeHa BpegHocT. KaHanu
anctpubyumje npomnssoga. Tokosu npuxoda. KrbyuHu pecypen. KibyuHe aktmBHOCTU. Krby4dHu
naptHepun.CTpykTypa TpoLukoBa. Banugauuja nocnosHor mogena. Npodun kynaua. Mana BpegHocTu.
Customer pains. Customer gains. Npeknanakwe npobnema u pewetna. lNnaHMpawe 1 KOHTponmcame
duHaHcuja. OcHOBHM Moaenu npuxoga.). Bannpauwmja nocnosHor mogena. Start-up. HaumHu

Teopujcka [cbuHaHcuparsa start-up-a. Pitch-npeseHTauuja. MapkeTuHr. MHTenekTyanHa ceojuHa. MNateHTu n
HacTaBa naTeHTHa JoKyMeHTauuja.
IpakTUiHa | popmuparse Canvas nocrnoBHor Moaena (CerMeHT Kynaua, NpeanoxeHa BPeaHOCT, OAHOCH ca
HacTaBa Kynumma, TOKOBU NPMX0Aa, Kiby4HU PECYPCH, Kiby4He aKTUBHOCTM, Kiby4YHU NapTHEPW, CTPYKTypa
(BexGe, TpowkoBa). M3paga cash flow Tabena. Pitch npeseHTaumja 1 npaBrbewe MynTMMeaujanHor
AOH, npomMoTUBHOr MaTtepujana. lNMpeTpaxuBare nateHata. [pvjaBa naTeHara.
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Bpoj 4yacoBa akTMBHe HacTaBe HeAerbHO TOKOM ceMecTpal/TpumecTpa/rognHe
NpepaBawa |Bex6e OOH CTyamjckn uctpaxmBadku pag OcTanu 4yacoBum
2 1 0 0 0
MeTone MpepaBawa, AyguTtopHe Bexbe, KoHcynTauuje
n3sohemwa
HacTaBe
OueHa 3Hawa (MakcumanHu 6poj noeHa 100)
lNpeaucnutHe o6aBe3e [noeHa 3aBpLIHM UCNuUT noeHa
aKTUBHOCT Y TOKY
npegaBakba 10 NUCMEHU NCNUT
npakTM4Ha HacTaBa 10 yCMeHU ucnut 40
KOJIOKBUjyMU
ceMUuHapu 40
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